
86

Business Operations Research Events, 2011
Business Services Operations Research Event 

Buying and Merchandising Operations Research Event
Finance Operations Research Event 

Sponsored by the National Association of Mortgage Brokers
Hospitality and Tourism Operations Research Event

Sports and Entertainment Marketing Operations Research Event 
Sponsored by South-Western/Cengage Learning  

Purpose
The Business Operations Research Events provide an opportunity for participants to demonstrate skills 
needed by management personnel.

The guidelines for each of the Business Operations Research Events have been consolidated to facilitate 
coordination of participant activities in each of the occupational categories. This means the guidelines will 
be exactly the same for each occupational category. However, each area will be treated separately as a 
competitive event.

Definitions

-

 Business Services includes human resources, information technology and personal and contracted 
services businesses.

 Buying and Merchandising includes retail and wholesale businesses that provide consumer 
goods.

 Finance
 Hospitality and Tourism includes hotel, restaurants and tourism-related businesses.
 Sports and Entertainment Marketing includes businesses that conduct sporting and/or  

entertainment events.

Procedure
written document and the 

oral presentation by the participants. The written document will account for 60 points and the oral 
presentation will account for the remaining 40 of the total 100 points.

one to three

to questions.
30 numbered pages, including the appendix (if an 

appendix is attached), but excluding the title page and the table of contents.
Written Event Statement of Assurances

include it in the page numbering.

during the presentation.
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(Continued on next page)

Skills Assessed

content outline and evaluation forms as well as learn/understand the importance of

speaking, reading or listening

and recommendations from conclusions

 
deadlines 

2011 Topic
-

duce a social networking component to the current promotion plan of an existing business or organization. 

their choice, participants will research the current and potential use of social networking and its effective-

promotional activities.

Objectives
The business operations research events provide an opportunity for the participants to

in the promotional activities

owner/manager

The business operations research events involve the preparation of a strategic plan to enhance or introduce 
social networking into the promotional activities of an existing business. The participants must

to the current promotional activities

- the design of the research study



88

- the strategic plan for enhancing or introducing social networking through appropriate social media 
to the current promotional activities

Format Guidelines for the Written Entry

Title page. 

 Name of high school

 Names of participants

Title page will not be numbered.

Table of contents. 
-

lines. The table of contents may be single-spaced and may be one or more pages long. The table of contents 
page(s) will not be numbered.

Body of the written entry.

 
(optional).

  One-page description of the plan

 factors)

 study
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(Continued on next page)

  C. Effectiveness of the current promotional activities

 
technology usage)

 or introducing social networking to the promotional activities)

but not important enough to include in the body. These might include sample questionnaires 
used, letters sent and received, general background data, minutes of meetings, etc.

Checklist Standards

following rules. The purpose of these rules is to make competition as fair as possible among participants. 
Refer to the Written Entry Checklist. 

-

presentation.

 4. The body of the written entry must be limited to 30 numbered pages, including the appendix (if an 
appendix is attached), but excluding the title page and the table of contents page.

page, table of contents, executive summary, bibliography, appendix, footnotes, long quotes (more 

may be single-spaced.
 7. Entry must be typed/word processed. Handwritten corrections will be penalized. Charts and graphs 

may be handwritten. (Judges will be instructed to ignore attempts to achieve a competitive advantage 
due to the quality of word processing equipment available.)

1/
extraneous information may be attached to the pages and tabs may not be used.

 11. The table of contents should follow the title page.

Presentation Guidelines

-
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-

assistant. Each participant must take part in the presentation.
-

ing the strategies and the plan. Each participant may bring a copy of the written entry or note cards 
pertaining to the written entry and use as reference during the presentation. 

1/  inch-
es by 301/  inches each and/or one (1) standard-sized presentation display board not to exceed 
361/  inches by 481/

-
tion by the actual participants will be permitted, and the participants themselves must set up the 

-
al laptop computer and/or a hand-held digital organizer they provide. No set-up time will be al-

personal computer, they must bring their own battery power pack, as electrical power will NOT 
be supplied. No other materials may be brought to or used during the presentation by the  
participants. 

Presentation Judging

participant must take part in the presentation. 

1. one question on the participants’ research methods

3. one question on the participants’ proposed plan

These questions should be prepared following the written entry evaluation, but before the presentation 
begins.  

your notes or on the written entry itself (to which you may refer during the presentation).
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Business Services Participant(s): ____________________________________ 
Operations Research

Buying and Merchandising 
Operations Research I.D. Number: _____________________________________

Finance Operations Research
Hospitality and Tourism  

Operations Research 
Sports and Entertainment  

Marketing Operations Research
Written Entry 2011
Written Entry Evaluation Form 

Please refer to Format Guidelines for the Written Entry  
for a more detailed explanation of these items.

 Exceeds Meets Below Little/No Judged 
 Expectations Expectations Expectations Value Score

 ...............................  ____

 ...................  ____
 

demographic and socioeconomic factors) ......................  ____

 4. Rationale and description of research methodologies  
selected to conduct the research study ...........................  ____

 
research method(s) .........................................................  ____

 ..................  ____
...........  ____

 8. Effectiveness of the current promotional activities ........  ____
 .................................  ____

 
 

social networking to the promotional activities) ............  ____
 ...................................  ____

 
associated to potential strategies, if applicable) .............  ____

 13.  
 ....................................................  ____

 
spelling and word usage .................................................  ____

 Written Entry Total Points (maximum 60 points):    ____

 (circle one)

(Continued on next page)
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Business Services Participant(s): ____________________________________ 
Operations Research

Buying and Merchandising 
Operations Research I.D. Number: _____________________________________

Finance Operations Research
Hospitality and Tourism  

Operations Research 
Sports and Entertainment  

Marketing Operations Research
Written Entry 2011
Presentation Evaluation Form 

 Exceeds Meets Below Little/No Judged 
 Expectations Expectations Expectations Value Score

 
plan; organization, clarity and effectiveness  
of the presentation ..................................................  ____

 ...........................  ____

 
 ............  ____

 .................................  ____

 
 

use of visuals and participation of all ......................  ____

                                           Presentation Total Points (maximum 40 points): _____

 RECAP: _____

_____

_____

_____

 TOTAL SCORE: _____

 (circle one)
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